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Prize(s) Honorable Mention

Entry Description
Guided by themes including warmth, wonder and whimsy, our design team created a brand new

space for Creatif that invites bold expression and experimentation for artists of all ages. We chose

neutral foundational elements like concrete, maple wood and glass to balance the bright “pops”

of color for the furnishings and custom graphic applications. In the main studio, we employed

steel gable structures to create the illusion of privacy for small groups and individual artists while

maintaining an open feel. We capped it off with a curated mix of task and decorative lighting. 
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JUDGING CRITERIA
Spectrum Award winners have been 
reviewed and selected by a jury of 
esteemed retail design professionals. 
The jury reviewed all entries looking for 
standout submissions, with particular 
emphasis on:

Projects

-  Excellence in design and/or 
architecture

- New innovations not seen before
-  Not-seen-before experiential concepts 
or new directions

- Brand integrity and aesthetic
- Forward-thinking concept or layout
-  Emphasis placed on store interiors, but  
exterior can be included if it adds to 
the overall aesthetic

-  Integration of digital in the brick-and- 
mortar space

-   How the design impacts the overall  
in-store customer experience/journey

 

Products

- Excellence in product design
-  New innovative manufacturing 
processes

- Sustainability credentials
- Interesting color/materials
- Technical specifications
- Application to the retail field

MEET THE JUDGES
Harry Cunningham
Vice President,  
Creative Services
Vera Bradley
Fort Wayne, Ind.

Shane Danos, Director,  
Corporate Visual 
Merchandising & Creative  
Neiman Marcus
Dallas

Ray Ehscheid
Principal, Director of  
Client Services
IA Interior Architects
New York

Justin Hill
Principal
MG2
Seattle

Diane Rambo
Senior Vice President
Big Red Rooster (a JLL company)
Columbus, Ohio

Mare Weiss
Principal
Bergmeyer
Boston



G R I Z F O R M  D E S I G N  A R C H I T E C T S  was tapped to create Legal Sea Bar’s 
newest location in Washington, D.C.’s Union Station. Draw-
ing inspiration from the natural world far from the hustle and 
bustle of the train station is a freshly designed alternative to 
the station’s typical fare. Bright colors and hints of nature, both 

flora and fauna, evoke sophistication and modernity for today’s traveler.
The design team employed clean lines and interesting textures throughout 

the restaurant, outfitted by a mixture of light European oak, painted wooden 
dowels, zinc fish scale tiles and palm frond-inspired flooring. Furniture uphol-
stered in dusty rose-colored leather and touches of stainless steel balance the 
casual atmosphere with the Legal Sea Bar brand’s refined personality. For some 
additional texture and illumination, the team installed an over-bar structure 
which hangs below the station’s historic cast iron exposed ceiling. 

At just more than 2,000 sq. ft., an efficient layout was paramount for the 
71-seat casual dining outpost. Dominated by a large horseshoe-shaped central 
bar, patrons can sit near the concourse or back into the space for more seclu-
sion. The bar was planned to allow for the most amount of bar seats possible 
with the smallest footprint, allowing for maximized seating, yet small enough 
for a single bartender to cover it during the quieter hours.P
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 HOSPITALITY

Legal Sea Bar

 HYBRID RETAIL

Creatif

C
REATIF IS  A  BRAND NEW arts and crafts instruction studio 
located in the San Francisco Bay Area. The mission 
of the project was to build a safe, communal space 
for anyone from newbies to professionals to come 
together and express their creative sides.

Guided by key themes including warmth, won-
der and whimsy, the design team created a space that invites bold 
expression and experimentation for artists of all ages. Neutral 
foundational elements like concrete, maple wood and glass bal-
ance the bright “pops” of color for the furnishings and custom 
graphic applications found throughout the space.

In the main studio space, steel gable structures are employed to 
create the illusion of privacy for small groups and individual artists 
while maintaining an open feel and inviting potential collabora-
tion. Private event and instruction rooms extended this theme 
using colorful seating and backlit custom signage to stay visually 
interesting without becoming overstimulating.

Finally, a carefully curated mix of task and decorative light-
ing ensured a practical yet playful dimension in an environment 
that’s meant to be as functional as it is inspirational.

WINNER’S BOOK
– P R O J E C T  W I N N E R S –

➞ Location: Pleasanton, Calif.

Contract Design Firm: Retail Habitats

Architecture Firm: Hereld & Ayers Architects

Millwork: Maxwood Co.

General Contractor: Flory Construction Inc.

➞ Location: Washington, D.C.

Retailer: Legal Sea Foods

Contract Design/Architecture Firm: 
GrizForm Design Architects

Contractor: Hope Builders



WINNER’S BOOK
– P R O J E C T  W I N N E R S –
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T 
H E  D E S I G N  F O R  Manufactum’s first 
store in Austria is shaped by the 
idea of retaining as much of the 
existing historical structure as 
possible. Located in the historic 
Vienniese Kontrollbank building, 
the two-story Manufactum store 

offers products in the departments of clothes, fur-
niture and home textiles, as well as garden and 
kitchen equipment and body care.

Inside the 8,611-sq.-ft. store, the nearly 10-ft.-
high foyer visually links the ground floor and first 
floors with an imposing light space that brings 
daylight into the store through a large ceiling cut-
out. To maintain the historical character inside the 
building, the original cast-iron pillars and other 
features have been retained. These are contrasted 
by the large media screens in the stairway, which 
Manufactum is using in a store for the first time to 
present current content about brands and ranges.

In addition to sales and checkout areas on the 
ground floor, there is a café with seating for about 

40, featuring products baked in-house. The elegant 
cherry wood wall paneling, green leather benches 
and discreet brass fittings are nods to Viennese 
coffeehouse culture.
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L ’ O C C I TA N E ’ S  5 5 5  F I F T H  AV E N U E  concept store is an immersive 
destination unlike any other. From eye-catching art form 
installations to integrated lifestyle products and enhanced 
fulfilment services, the ambience and  atmosphere will 
change throughout the life of the store with the goal to 

captivate the consumer’s attention, encourage engagement and pro-
duce user-generated content for social media buzz.  

At the heart of 555 is an evolutive space that will change to highlight 
seasonal campaigns inspired by the Provençal lifestyle, ingredients, 
environmental and philanthropic commitments, and significant 
product launches.  

The store opened in summer 2018 with a burst of freshness, inspired 
by L’Occitane’s new Aqua Reotier Skincare collection and best-selling 
Verbena Collection. Guests could #PedalthroughProvence, with an 
immersive in-store bike experience, set beneath a floral canopy, and 
immediately post their pictures via free in-store Wi-Fi to a live social 
media feed. A communal bench is set beneath a Mediterranean Olive 
tree. Here, guests are invited to sit under the tree canopy and be trans-
ported to the lavender fields of Provence via VR headsets.  

➞ Location: 555 Fifth Ave., 
New York

Retailer: 
L’Occitane en Provence

Design: 
L’Occitane Design Team

Architecture Firm: 
Rawlins Design Inc. 

MEP: Thorson • Baker + 
Associates (TBA)

Fixtures: Living Stone 
Concrete Design, EziDone 
Display Inc., Vision 
Woodworking Inc.

Signage: KENDU, Triangle 
Sign & Service

Mediterranean Olive tree: 
International TreeScapes LLC 

Lighting: Lido Lighting Inc.

 BRAND ACTIVATION

L’Occitane en Provence, 555 Fifth Avenue Concept Store

 DEPARTMENT STORE

Manufactum

➞ Location: Vienna, Austria

Retailer: Manufactum GmbH

Architecture Firm: Schwitzke 
& Partner GmbH

Shopfitting: umdasch Store 
Makers Management GmbH



H
ERSHEY’S UNWRAPPED ITS BRAND-IMMERSIVE flagship experience in the heart 
of Times Square.  At 7,800 sq. ft., the store is nearly three times 
the size of the original location and features a new 91-ft. digital 
billboard outside. The goal of the experience was to celebrate 
Hershey’s heritage while emphasizing the brand’s ongoing 
focus on innovation, imagination and originality. The meta-

phor that emerged was “Hershey’s takes on the Big Apple”—celebrating all 
the charm and authenticity of the beloved brand and its Pennsylvania roots, 
while using technology to bring the magic to life. Subtle design elements 
in the space, like the white I-beams, pay homage to the original Hershey 
factories. The aesthetic of reclaimed wood, in both the flooring and ceil-
ing beams, warms the space and gives shoppers the sense of authenticity. 
Interactive experiences (both digital and analog), social sharing opportuni-
ties and irresistible “selfie moments” keep the space fresh and innovative. 

The back of the store is home to The S’mores Experience. Here, a giant 
camper serves up custom made s’mores around the “campfire.”  With 
forest accents, blue-toned lighting, and an abstract, digital campfire, 
guests get the authentic feeling of camping outdoors, right in the middle 
of Times Square. 

 SPECIALTY FOOD/CONSUMABLES

Hershey’s Chocolate World

 SPECIALTY HARDLINES

Sub-Zero, Wolf and Cove Showroom

➞ Location: Times Square, 
New York

Retailer: The Hershey Co.

Contract Design/Architecture 
Firm: FRCH NELSON

General Contractor: Schimenti 
Construction Co.

Lighting: 37 Volts

MEP Consultant: KLH Engineers

Fixtures: Fleetwood

Signage: Image One Industries

In-Store Technology: Scala
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S
UB-ZERO,  WOLF AND COVE sought to create a visually stunning space for potential 
owners to experience its appliances firsthand in a no-pressure environ-
ment. Located in the heart of the Miami Design District, the 7,500-sq.-ft. 
space showcases more than 135 premium refrigerators, wine storage units, 
ranges and cooktops, and high-end dishwashers. The center of the show-
room boasts a 780-sq.-ft. demonstration kitchen with 20 live appliances 
that let customers test drive the products’ innovative features and func-

tionalities before making a purchase. Thirteen different kitchen displays—each with its 
own unique design—allow customers to envision the various ways they can style their own 
kitchens, sparking inspiration with different designs and aesthetics.

The showroom also features an elegant lounge, expansive wine room, meeting room 
and a mural by a Miami-based artist. Serving as a gathering place for its local community 
of consumers, designers, distributors and culinary talent, the showroom hosts unique 
culinary experiences and has a spacious rooftop terrace for entertaining.

To create the showroom, the team performed a second floor 
fit-out, implementing a dynamic shade and lighting control system 
with integration into the A/V system and installing a 30-ft. LED dis-
play and panel screen to allow for additional brand touch points. 
Enhancing the space, finishes include tile and carpet flooring, decora-
tive tile, custom display millwork and unique light fixtures. More than 
25 different types of tile and stone were used to create the 13 distinct 
kitchen displays. 

WINNER’S BOOK
– P R O J E C T  W I N N E R S –

➞ Location: Miami

Retailer: Sub-Zero 
Group Inc.

Architecture Firm: 
Zingg Design

Construction: 
Shawmut Design and 
Construction



WINNER’S BOOK
– P R O J E C T  W I N N E R S –

A
FTER 12  YEARS AS an iconic destination on King’s Road, the new 
flagship experience for The Shop at Bluebird moved to a 
central London location and aimed to reposition itself for a 
wider, more international audience. The chosen new home 
was the historic Carriage Hall on Floral Street, a beautiful 
Grade II-listed Victorian coach house in the center of Covent 
Garden’s renaissance.

The “Playground of Wonders” vision raises the bar for experiential retail-
ing. The concept embodies the brand’s whimsical, expressive, free-spirited 
identity. A carefully selected edit of artwork, design, premium fashion and 
beauty unfolds across the 19th-century coach house, completed by a roof-
top terrace and restaurant. Delivering a sense of wonder and anticipation to 
wow experience-hungry customers, the space has been designed to gradu-
ally reveal its theatrical interior and Instagrammable moments. 

The design is respectful of the Grade II-listed architecture, offering an 
artful blend of heritage and modernity. Statement design and objets d’art 
similarly express the brand’s creative, eclectic spirit, combining found an-
tique furniture with pieces rehomed from the King’s Road location. The 
whole space is able to adapt for brand takeovers, fashion shows and pop-ups 
responding to the consumer’s thirst for experience.
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SPECIALTY SOFTLINES 

L’Occitane en Provence
 SPECIALTY SOFTLINES

The Shop at Bluebird

➞ Location: Yorkdale 
Centre, Toronto

Retailer: L’Occitane 
en Provence

Contract Design Firm: 
School House NYC

Architecture Firm: 
Parallel Group 
Operations Inc., 
X-Design Inc.

Lighting Design: 
Luciforma

MEP: Smith + Andersen

Structural: 
exp Global Inc.

General Contractor: 
Krown Retail 
Construction Ltd.

Eco-Resin Arches: 
3form

Flooring: 
Coverings ETC

Custom Fixtures: 
Vision Woodworking 
Inc., Krown Retail 
Construction Ltd., 
Qrint Studio, 
Hoffman Mfg. Corp.

Floral Ceiling: Rachel 
Cho Floral Design Inc.

Digital Experience: 
Patten Studio

Fragrance Experience: 
Air Variable

Digital Signage: 
Creative Realities Inc.

Signage: 
Sunset Neon Ltd.

In-Store Recycling 
Program: TerraCycle
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➞ Location: 
Covent Garden, 
London

Retailer: The 
Shop at Bluebird

Contract Design 
Firm: Dalziel 
& Pow

A T  Y O R K D A L E ,  L’ O C C I TA N E  has reimaged the 
natural elements of Provence, France, 
and expressed them through product 
and brand experiences, inspired by 
the land and culture, that each spark a 

sense of wonderment. All of this happens beneath 
golden-yellow eco-resin archways, inspired by 
Provence’s architecture. These arches define the 
space providing curated moments and a sense 
of discovery with every turn. Sandwiching these 
archways are materials inspired by the terrain of 
Provence; flooring made of recycled natural stone 
tiles and a botanical ceiling.  

Behind the 22-ft.-high glass façade, a hand 
cream column, wrapped in lounge seating, sits 
adjacent to a pair of Digital Immersion pods, each 
offering mini encapsulated multisensory experi-
ences, combining imagery, scent, light and sound. 
Guests are transported to either the lavender fields 
of Provence, or the immortelle fields of Corsica.  

At a pair of rain-shower sinks, customers test and 
play with products beneath a shower of water from 
illuminated domes above. Skincare consultation 
is elevated to an elegant and interactive Skincare  
Bistro. Air is creatively cultivated into Fragrance 
Clouds to create a unique testing experience for  
fragrances. At the center of the boutique, an 
elegant display sits beneath a radiating sun in-
stallation. Yorkdale embraces future-friendly 
materials, LED lighting and an in-store recycling 
program. The project is in line with the L’Occitane 
Group’s vision and philosophy 
of nurturing a harmonious  
relationship with nature. 

TIE!TIE!



WINNER’S BOOK
– P R O J E C T  W I N N E R S –
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➞ Location: 
Lorba Linda, 
Calif.

Retailer: 
Marukai 
Corporation USA

Contract Design/
Architecture 
Firm: Little
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D
ESIGNED TO BE AN international gathering place, like its host city 
Honolulu, the resultant environment of Whole Foods Market 
Queen is familiar to the Hawaiian community and also a 
completely dynamic, modern feel invoking any major city 
around the globe; collaborations with digital and street art-
ists from Tokyo, Honolulu and California further that intent. 

Pushing boundaries between retail food design and hospital-
ity, driven by powerful food programming and architectural and graphic 
design imagery based on Hawaiian and Whole Foods culture, the 
design team strove to create meaningful innovation by delivering a mod-
ern, high-tech, intensely visual retail hospitality space that connects 
viscerally and immediately to the international community it serves. 

Designed for easy navigation through the large space in a journey of meal 
creation, the path starts with a local juicery, and flows into the ingredients-
centric shop making up the core family meal. The second part of the shop is the 
foodie journey: specialty shops like cheese, wine, bakery, prepared foods and 
two unique restaurants are positioned at the end of the flow to present “food 
hall style.” Both “shops” have a strong sense of abundance, beautifully crafted 

food and pairings that belie what is typically experienced 
in a natural food store, breaking visual barriers and grab-
bing ahold of the gourmet food realm, Hawaiian style. 

➞ Location: Ward Village, 
Honolulu, Hawaii

Retailer: 
Whole Foods Market

Architect of Record: ahl.

Architectural Interior 
Design & Space Planning: 
D L English Design

Environmental 
Graphic Design: 
Carbajal Creative Co. 

Furniture & Millwork 
Design: Nandemo

General Construction: 
Bogart Construction

Environmental Graphics 
& Specialty Millwork 
Fabrication: Nicomia

 GROCERY/C-STORE/DRUGSTORE

Tokyo Central Specialty Market TIE!TIE!

 GROCERY/C-STORE/DRUGSTORE

Whole Foods Market Queen TIE!TIE!

W
HEN MARUKAI  CORPORATION  USA  approached Little to develop its new 
store prototype design, the ask was simple, yet multifaceted. 
The architecture needed to be more than an aesthetically pleas-
ing shell, more than a place to simply sell products. It needed to 
allow for people to actually experience Japanese culture. It also 
had to resonate with the local California customer, and reflect a 

harmonious, celebratory, cross-cultural fusion of east and west.
From the start, the client encouraged a mindful approach to the design pro-

cess, asking the design team to take a closer look at each element, to touch and 
feel the materials, and to also recognize the respect to craftsmanship. This almost 
meditative methodology was reiterated at each phase in the project’s develop-
ment to ensure the prototype was created as authentically as possible. The client 
also emphasized a need for the store to emulate a sense of Zen and joy.  

The resulting prototype design provided an opportunity for Tokyo Central 
to transcend the transaction, to accurately reflect the metaphorical exchange 
between grocer, neighbor and cultures, and to create a unique community 
experience. A focus on Zen and joy, and a commitment to craftsmanship, 
combined with fresh aesthetics and thoughtful merchandising provide an 
environment that entertains, excites and educates. 



WINNER’S BOOK
– P R O J E C T  W I N N E R S –

T
H E  C O N TA I N E R  S T O R E ’ S  “ N E X T  G E N E R AT I O N ”  concept in 
Dallas offers a completely refreshed experience 
with technological infusion to complement the 
consumer journey. The 24,500-sq.-ft. flagship 
features several innovative experiences and 
solutions including 18 digital touchscreens, 
an optimized product navigation system and 

Custom Closets Studio, where closet vignettes allow guests the 
ability to visualize possibilities at every price point. 

FRCH NELSON helped create an experience around the 
brand’s merchandise and services in a space that felt more 
hospitable, consultative and inspiring. The Organization 
Studio digital experience allows users to share their per-
sonal organization challenges by uploading photos or 
videos online and to set up in-store appointments with one of 
the brand’s experts. 

The innovative new concept will serve as a test-and-learn en-
vironment to determine elements for eventual rollout to new 
and existing locations.

 LARGE-FORMAT/MASS MERCHANT

The Container Store

 SERVICE RETAIL

PetCoach
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➞ Location: Dallas

Contract Design/
Architecture Firm: 
FRCH NELSON

Digital: 
MJD Interactive

General Contractor: 
Graycor Construction

W HAT BEGAN AS A  REQUEST  for a concierge desk in Petco’s existing stores 
turned into a complete transformation of the in-store and online 
experience, creating a completely new service-oriented concept. 

PetCoach is approximately 12,000 sq. ft. and stocks only a fraction 
of the SKUs found at a standard Petco. Instead, about two-thirds of 

the space is devoted to services and education.
To begin, the design team first led a series of co-creation workshops in part-

nership with Petco. The group developed new concepts for service design, 
staffing and training, digital tools, and interiors. The team also conducted in-
depth customer insights and segmentation study that helped tailor the design 
to actual customer needs and behavior patterns.

The Petco and design teams then worked through design concepts in a live 
mock-up space with the goal of merging digital, store design and service de-
sign. The result: a first-of-its-kind experience that gives pet parents a suite of 
personalized services and products. The store’s animal-friendly amenities 
such as dog baths, play yards and “treats fit for humans” are meant to win over 
pet owners who would otherwise buy online. 

Clear visibility into each service area and casual gathering spaces for educa-
tional events help solidify the all-in-one service model. Pet parents can digitally 
create pet profiles; book in-store appointments; access 
veterinary advice; order from a selection of food; and 
search a library of relevant pet content.

40

➞ Location: 
San Marcos, Calif.

Retailer: Petco

Contract Design Firm: 
CallisonRTKL

Architect of Record: MG2


